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A Study of Reading Comprehension Ability Using Newspaper Articles in
English: Acquiring Basic Communicative Proficiency through Active Learning
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In August 2012, the Central Council for Education, an advisory body to
the Ministry of Education, Culture, Sports, Science and Technology in Japan
(MEXT), submitted a report on enhancing undergraduate education, which
states that active learning should be employed at university level in order to
improve the quality and learning potential of students.

Active learning is one of the key features of education in the Faculty of
Sociology at Sapporo Otani University. Evoking students’ active participation
and involvement as well as a commitment to learn is a concern shared among
faculty members. Assessing a student’s ability is also important in order to
evaluate their achievement and to enhance the quality of teaching.

In this paper, I examine students’ reading comprehension ability. As
part of class activities, 31 students read a newspaper article in English and
wrote an outline of it in Japanese. The results showed a wide variety; from a
brief summary to a nearly-complete translation of the whole text. Errors
found in the students’ writings mainly resulted from vocabulary mistakes.
Finally, directions for further research are discussed.
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Biggest Uniglo outlet opens in Shanghai
SHANGHAI (Jiji Press)—Fast Retailing Co. opened the world’s largest outlet of its
Uniglo casual clothing brand in central Shanghai on Monday.

The Uniglo building also houses outlets for four other Fast Retailing brands,
including GU, and demonstrates the group’s growing presence in Shanghai, home
to many global casual fashion brands. The GU store is the first to be opened
overseas.

The Uniglo outlet has a sales floor space of 6,600 square meters, compared to the
5,000 square meters for the outlet in Tokyo’s Ginza district, which had been the
largest Uniglo store before the Shanghai store opened. The combined floor space
for the Uniglo and four other outlets stands at about 8,000 square meters.

About 2,000 people lined up in front of the building before it opened at 10 a.m.

A 27-year-old customer said she had bought Uniglo products even after
Sino-Japanese relations soured due to the territorial row over the Senkaku Islands.

The new Uniglo outlet is the 46th in Shanghai. As of the end to August, Fast
Retailing had 225 Uniglo stores in mainland China.

The company plans to open 80 to 100 Uniglo stores a year in China to bring the
total number in the country to 1,000 by 2020.

1% Australian store to open
AFP-Jiji

The operator of Japanese cheap-chic clothing chain Uniglo said Monday it was
branching out to Australia, with a store in Melbourne set to open early next year.

“Uniqlo has selected Emporium Melbourne, a brand new retail complex in the heart
of Melbourne’s city center, as the location for its first official Australian presence,”
Fast Retailing said in a statement.

The move is the latest step in the ongoing international expansion of the company,

which has more than 1,200 stores worldwide, and follows the establishment of
branches all over Asia, as well as in London and New York.
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